life IN COLOR
Four designers who eschew beige for bold share their insights on
how to creatively use color and pattern.
writer Mallory Abreu

This photo: Fleurish, a
wallpaper designed by
Stacy Garcia for her New
York Paper Muse collection,
complements the designer’s
earthy palette of greens and
browns. Opposite: Garcia
is constantly testing new
combinations of fabrics,
woods, and paints in
her New York-based
design studio.

Stacy Garcia
Since founding her first company, LebaTex—a commercial
textile supplier—in 1999, designer Stacy Garcia has established
an entire family of brands, designing everything from carpet
and wallcoverings to upholstery, furniture, and lighting.
Garcia and the team at her research-based design studio in
New York are constantly looking for ways to take emerging
trends in color, pattern, and material and creatively weave them
into their designs. A chair holder of Color Marketing Group, an
international association for color professionals, Garcia also acts
as a consultant for various companies, such as Pratt & Lambert,
using research to see where partners can improve their offerings,
sales, and productivity. She describes what color means to a
design and which colors are currently top of mind.
Q: Why do you think color is so important?
A: Color truly affects the mood and tone of a design. Pure
colors, tints, and shades all influence how we feel, and different
colors work well for different spaces. Color can bring us feelings
of energy, tranquillity, security, and luxury.
Q: What are a few colors you are loving right now?
A: I’m using deep eggplant as a replacement for black in many
of my designs. Pastels are my new neutral, and green has always
been a favorite choice—from an energized pear to mineral
greens, I’m loving it all.
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Q: Do you have a color palette that never fails?
A: Our studio has an herbal-inspired palette that we call
“Tales of the Forest”—it features moss, mushroom, stone,
evergreen, and fern hues accented by olive and bronze. You feel
like you’ve escaped deep into the forest. The palette nurtures
meditation practices and lets you break out from daily pressure.
I often like to pair the palette with exotic woods and furs.

“I always say picking
a favorite color is like
picking a favorite child.
I love them all.”

Q: Do you have any tricks for successful color combos?
A: I like to pick an anchor color for my patterns and palettes.
For example, if I am using blush, I pair it with dark eggplant
for an edge.
Q: How do you take what you’ve learned through research and
explain color to your clients and audience in a useful way?

A: We create a yearly trend guide to help steer our firm and
our partners through decision-making and the design process.
We also work with Pratt & Lambert on a feature called Color
Crush at our blog, Life-Styled by Stacy Garcia, which suggests a
different Pratt & Lambert paint color to our clients each month.
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Loecke & Nixon
If you find yourself amid a wonderland of whimsical drapery
and patterned upholstery, chances are the design was dreamed
up by designers John Loecke and Jason Oliver Nixon. After
leaving the hype of New York City, where they worked as
magazine and television editors, the duo established their design
firm, Madcap Cottage, in High Point, North Carolina, a town
imbued with Southern charm and artisan tradition. Nixon
explains how punchy color can be used to craft an elegant home.
Q: Where do you start when trying to gauge what colors, and
how much color, to use in a client’s home?

A: We’re very much about pattern and punch, but it’s not
like all our clients’ houses look like ours. What we try to do is
push deeper into their experiences, to incorporate colors that
bring in more personality. Everybody needs an editor, so it’s a
conversation with our clients. We end up editing each other,
understanding better what they want as we go, and elevating the
content through dialogue.

Q: You recently launched your own fabric line with Calico
Corners. Why did you decide to partner with them?

A: We are all about building a community—taking what we
know and engaging others. Clients can go to Calico Corners
and create custom pieces from our designs with or without a
designer, so the process is very accessible and approachable.
I think there’s been a real democratization of design—where
people want bespoke pieces, but on a budget—and companies
like Calico Corners make that possible.
Q: What advice do you give clients who are afraid of color?
A: Try to use pattern as a way to introduce layers and
personality. It’s a more neutral way to add color than through
solids. Pattern can be many things—it can be fabric or tile,
traditional or modern—it’s very versatile.

—DESIGNER JASON OLIVER NIXON

Q: What are your time-tested style tips?
A: We’re all about layering—of fabrics, and of old and new.
In every room we design, we incorporate vintage pieces.
We want a home to feel accumulated over time, and well loved.
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PHOTOGRAPHER: This page and opposite, John Bessler

“Working as editors
taught us how to be
great storytellers.
We just reached
a point where we
thought, why are we
writing everyone else’s
stories? We should
create our own.
So we did.”

Q: Are there any colors you find you use again and again?
A: Green is a neutral for us and always has been—it’s cool
and soothing, fresh and inviting in all seasons. We do a lot of
moldings and baseboards in it. I think pink—a salmon, conch
shell pink—makes you look good, and can put a smile on your
face. It can be masculine or feminine, and it attracts all ages.

This photo: The sunroom
in John Loecke and Jason
Oliver Nixon’s home in
High Point, North Carolina,
features playful patterns
incorporating various
shades of their favorite
staple color—green.
Opposite: Loecke and Nixon
are as energetic as their
Boston terrier, Jasper.

This photo: Denise McGaha
picked a large-print floral
wallpaper with a dark
background to make a big
statement in a small powder
room. Opposite: The warm,
sophisticated personalities
of McGaha’s interiors speak
to her Southern roots. She
grew up on a ranch in
central Texas and is now
based in Dallas.

Denise McGaha
Fashion and interior design cross paths every now and again,
but the relationship is a nuanced one that designer Denise
McGaha understands well. Her experience, working first at
Neiman Marcus and later as the principal of her own interior
design firm, has taught her that color is pivotal to both types of
design. She discusses the roots of her color inspiration, and how
she embodies her clients’ personalities in her designs.
Q: What’s your of-the-moment palette?
A: We’re using whites that are not as bright; they’re creamier.
And brown is coming back. We’re going with what I call a
“Mississippi Mud” palette—camel and leathers—and punching
it up with mustards and greens. It allows us to really express
earthy tones, and vibrant colors feel less garish.
Q: Do your favorite interior design palettes translate to
how you dress?

A: I’m wearing loafers, olive khakis, and a mustard yellow top—
and that’s really where I am right now.
Q: How does that sensibility translate to your work
with clients?
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A: When working with clients, I look at their hair and
complexion, and how they dress themselves. One of my
clients is a brilliant redhead with emerald green eyes, so we
incorporated corals and deep olive greens in our design to
complement her tone and personality. I am always thinking
about how my clients will look in their home, but I think there’s
a psychology to color, because you’re not just pleasing one
person—usually, you’re pleasing everyone in the family.
Q: How do you make a statement?
A: I’m a Southern designer, so in my work, warmth, layers, and
entertainment are at the forefront. I love wallpaper—prints with
botanicals, and everything and anything with an Asian or global
flair. Blush against darker colors in florals is bold, but can still
look feminine and soft. For the past five years or so we’ve been
seeing a lot of boxy, modern architecture. I’m opting for decor
choices that warm things up, which includes adding trim and
elements that soften hard lines.
Q: You work with Currey & Co. as a brand ambassador. How do
you see color trends reflected in the lighting world?

A: Lighting finishes have really shifted from chrome and silver
to brass, nickel, and golds. Warm metals are very in fashion.
FOR RESOURCES, SEE PAGE 94.
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“I want my clients
to look pretty in the
spaces they live in.
The colors people look
good in for clothing
are usually what
makes them look
good in a room.”
—DESIGNER DENISE McGAHA

